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| have always had a passion for marketing ever
since helping friends many years ago to promote
their website.

Since that day, | have gained plenty of
experience, skills, and qualifications that make
me a results-driven marketing professional.

| am a strong team worker, and | have excellent
communication and interpersonal skills. | can be
relied upon to fit quickly into an organization
while also creating strong marketing campaigns
focused on achieving the organization's
commercial objectives.

| moved to Paris in January 2017 to study
International Business and Luxury Marketing in
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PPA Business School in Paris.

During my studies, | worked in parallel to
gain experience in International Business and
Marketing

My first experience was as an assistant for
an international business specialized in
decoration and shopping center events. This
first experience in Europe was full in french and
spanish, | had to manage all the subjects related
to Spain, suppliers, workers, key accounts. | used
to travel quite frequently to Spain developing
the relations with the new clients .

In my second year in France, | got a call from the
Ecuadorian embassy to work for them for the




support online communication
and events department.

This interesting experience
allows me to get a different
approach to diplomatic events
held in France, conferences,
and small meetings where
important subjects are
discussed.

The official communication
online follows specific rules
and parameters to avoid any
misunderstanding for the
readers.
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during the past year | decided
to improve my knowledge in
digital marketing.

| took classes at the University
of Southampton which
allowed me to have a
deeper knowledge of online
marketing, consequently |
decided to launch myself as
a freelance marketer. Now |
am looking for stability and
to be part of a team again, to
reach agreements and creative
solutions together.

Life begins
at the end
of

your
comfort
zone
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